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T he modern media is a maze to the uninitiated. The increasing fragmenta-
tion of the media market, the plethora of new outlets and the diverse require-
ments of the print, broadcast and other media means that people seeking to 
access it need to be up to date with the challenge of handling the media, get-
ting their message over and maximising its value to them. 
 

Sometimes you will want access to the media. Sometimes the media will 
come uninvited. Either way, you need to have the confidence to prepare your 
own media strategy so that the media will work for you and not against you. Having certain key 
media skills and tools is vital for success in this critical area. 

 
 

Tim Hastings and Associates are presenting a 2 day training course on Han-
dling the Media in the Dublin Airport Great Southern Hotel on 27 and 28 April 
2005. The course is aimed at those with some experience and who want to 
develop their skills further and at those who are new to working with the me-
dia. The course numbers are confined to the first ten applicants to ensure 
maximum opportunities for practicing skills. 
 
 
 

This course will focus on the print media as well as on radio and television. Par-
ticipants will have opportunities to write a press release, to do a radio interview, and to do a 
television interview. Each participant will receive a comprehensive folder with information and 
guidelines on developing a media strategy. 
 
 

Course presenters, Tim Hastings and Pat Coyle, are experienced media professionals. Tim 
has over twenty years experience in the print and broadcast media. After training with the Irish 
Press he later became Group Industrial Correspondent with Independent Newspapers. He is 
frequently interviewed on radio and television as an authority on industrial affairs. In his role as 
a public relations consultant, he works with companies, state bodies, trade unions and others 
on a wide range of employment issues. He holds an 
M.Comm and PhD from the Smurfit Business School, 
UCD and is the author of a number of books on public 
sector industrial relations. 
 

Pat Coyle is an experienced journalist , broadcaster 
and producer. She has worked for the BBC and UTV 
and flagship national programmes throughout Ireland.  
She has lectured extensively on communications and 
the media to professional bodies and institutes in Ire-
land. 

Tim Hastings 

Pat Coyle 

TTHISHIS C COURSEOURSE W WILLILL  B BENEFITENEFIT::   
 

   Key Decision Makers  
 

   PR and Communications Staff 
 

   Managers Dealing with the Media 
 

   HR Directors 
 

   Union Representatives 
 

   Directors of Corporate Services 
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                    This two-day workshop will cover: 
 

·  A profile of the media and how the press, radio and TV work 
 

·  Understanding how best to make contact with journalists 
and producers 

 

·  How to decide what your key messages should be 
 

·  How best to get your message across 
 
·  The do’s and don©ts of successful interviews 
 

·  Planning a strategy that will shape the media agenda 
 

 
    Participants will develop key media skills: 
 

·  Preparing and writing press releases 
 

·  Preparing for and doing radio interviews 
 

·  Preparing for and doing TV interviews 

 
Venue:  
Dates:  Contact John O’Dowd  
Cost:     
 

Accommodation not included. 
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Each participant will: 
 

·  Prepare and shape their own material for 
radio  and TV  

·  Prepare for and conduct short radio and 
TV interviews  typical of a current affairs 
or news programme 

·  Receive constructive feedback on how it 
went 

·  Understand how media organisations pri-
oritise news 
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The course will focus on: 
 
·  How the print media works and what jour-

nalists want 
·  What is ‘hard news’ 
·  How to handle journalists 
·  How to tailor your message for different 

audiences 
·  How to make your message attractive and 

newsworthy. 
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This workshop is also available as an in-house training programme. Please contact Tim Hastings 


